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TLP
Trans Media Productions

An Overview for Brand Campaigns

What is TransMedia in 2011?
The days of broadcasting to consumers are over, and a new era of entertaining, engaging and 
empowering consumers is upon us. This requires 21st-century tactics to reach audiences at multiple 
touchpoints.  Getting TransMediaright enhances brand mythology and creates more brand 
evangelists. With TransMediaentertainment properties, brands have opportunities to mesh 
organically into content in various forms, as multi-platform story extensions are generally built in 
early onΚ  CǊƻƳ άTransmediaRisingέ ōȅ W²¢ όнлммύ

Multi-Platform:  to Broadcast, Narrowcast, Mobile, Web, Connected TV



ñTransmediastorytellingò is telling a story across multiple media and 

preferably, although it doesnôt always happen, with a degree of audience 

participation, interaction or collaboration.ò Rob Patten, author of Getting Started in Transmedia

Applied to?
BroadcastTV Connected TVInternet & 

Mobile

Driving Integrated Revenue Streams
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In with the New

Out with the Old é
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Take a Completed Story
In Inventory:

ÁBroadcast TV Series (drama, comedy)
ÁBroadcast Commercial

ÁMovie (feature, documentary)
ÁMusic Video

ÁBook (fiction, non-fiction)
ÁGraphic Novel
ÁWebisode
ÁMobisode

Current Value As Inventory:
ÅBroadcast TV Series (drama, comedy) = Reruns and 

Syndication
ÅBroadcast Commercial = 0

ÅMovie (feature, documentary) ςre-release, DVD, VOD
ÅMusic Video = iTunes, CDBaby, Amazon, etc.
ÅBook (fiction, non-fiction) = Lulu, Amazon, eBook

ÅGraphic Novel = Lulu, Amazon, eBook
ÅWebisode= Banner Ads, Pre-rolls, Post Rolls, Rev Shares

ÅMobisode= Banner Ads, Pre-rolls, Post Rolls, Rev Shares

Brand New Values in 
New Story:

Within A 
New TransMedia
StoryWorld!ƴŘ Χ

Advertiseƛǘ ŀǎ Χ /haLbD {hhb Χ

On Any One or All Of:
ÁBroadcast Spot Ads
ÁVideo News Releases

ÁNew One Sheets and Leave Behinds
ÁNew Show Poster Series

ÁNew Web Online Interactives
ÁKonteraContextual Ads

ÁPre-Rolls, Mid-Rolls & Post-Rolls
ÁAlphabirdTrailer/Teaser Syndications
ÁNew Author/Producer Video Interviews

ÁOn-line Press Releases
ÁOriginal and New Character Video Interviews
ÁDedicated YouTube BlipTV, etc. video sites
ÁDedicated Blog, Facebookand Twitter Sites

ÁRelated Graphic Novel Release
ÁRelated Novel & eBook Release 
ÁAnchor Sponsor Websites

ÁAnchor Sponsor Coordinated Live Events with
Characters & Producers

Create  a New 
StoryWorldin a:

prequel  
sequel, 

flashback or
spin-off 

w9[!¢95 ¢л Χ
the original content

And ADD TO IT:
ANCHOR

SPONSORSHIP,
TIE-INS, 

EXGTENSIONS,
BRAND

INTEGRATIONS, &
AD UNITS
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Recently Announced 

Plans for a Prequel and a 

TV Series SOURCE

Recently Announced 

Plans for a Prequel and a 

TV Series SOURCE

CapricaïPrequel to 

BattlestarGalactica

Recently Announced 

Plans for a Prequel and a 

TV Series SOURCE

As Video Game

Avatar  The Last Airbender

Recently Announced Plans for a 

Sequel and a TV Series SOURCE

An On-Line List of 
-,,Îg cZ LN Kd]b-Offs

Source

TV Series With

Graphic Novels Heroes
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http://screenrant.com/martin-scorsese-goodfellas-tv-prequel-mikee-85100/
http://www.aceshowbiz.com/news/view/00018464.html
http://blogs.indiewire.com/spout/archives/blade_runner_as_a_tv_series_prequels_sequels_a_look_back_at_some_ideas/
http://bladerunner.wikia.com/wiki/Blade_Runner_%28videogame%29
http://blogs.wsj.com/speakeasy/2010/07/21/avatar-the-last-airbender-nickelodeon-greenlights-tv-sequel-the-legend-of-korra/
http://www.crazyabouttv.com/miscpages/spinoffs.html


Interest

Clothing

Live Events

Endorsements

Card Game

BROADCAST

NARROWCAST

WEBISODES

MOBISODES

INTERSTITIALS

FEATURE FILMS

DOCUMENTARIES

Delivered To Multi-Platforms:
Broadcast ïDigital Signage ïMobile ïWeb - Connected TVs
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O N E      L A R G E      NEW S T O R Y W O R L D  WITH
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Transmedia storytelling 

Narrative strategies, fictional worlds and branding 

in contemporary media production

Perhapsthe Most SuccessfulTransMediaPropertyof All Time é





Television



Television

Comics



Television

Comics

Books



Television

Comics

Books

Webisodes

http://www.youtube.com/watch?v=L4sIJTdcQk4
http://www.youtube.com/watch?v=L4sIJTdcQk4


Television

Comics

Books

Webisodes

Mobile game

http://www.youtube.com/watch?v=L4sIJTdcQk4
http://www.youtube.com/watch?v=L4sIJTdcQk4


Television

Comics

Books

Webisodes

Mobile game

Videogame

http://www.youtube.com/watch?v=L4sIJTdcQk4
http://www.youtube.com/watch?v=L4sIJTdcQk4


Television

Comics

Books

Webisodes

Mobile game

Videogame

Mobisodes

http://www.youtube.com/watch?v=EEIp0qPBbEI&feature=fvw
http://www.youtube.com/watch?v=P8d5Vqu07Qw
http://www.youtube.com/watch?v=L4sIJTdcQk4
http://www.youtube.com/watch?v=P8d5Vqu07Qw


Card game



Card game

McFarlane Toys



Card game

McFarlane Toys

Complete kit



24

the series

multi - platform
silos,

integrations , 
extensions ,

& tie - ins



StoryWorld= Many Extensions

¢Ƙƛƴƪ ƻŦ ŀ άstoryέ ŀǎ ƻƴŜ ƛƳǇƭŜƳŜƴǘŀǘƛƻƴ ƻŦ ǘƘŜ ǿƻǊƭŘ ƻŦ ǘƘŜ ǎǘƻǊȅ ŀƳƻƴƎ 
many potential implementations.   You might think of story as one plot line 

and associated characters from a world of many plots, subplots, and 
characters . 

This ŀ ǎƛƴƎƭŜ άƴŀǊǊŀǘƛǾŜ ǎǇŀŎŜέΦ  ¢ƘŜ ŎƘŀǊǘ ōŜƭƻǿ illustrates how an author 
might take a single narrative space (one story in a comic book, TV series, film) 

and develop it into additional narrative spaces (new stories) within a

Χ a¦/I [!wD9w STORYWORLD.
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In a TransMediaEntertainment Property Project:   Owners pay 
for TransMediaStrategies. There are 3 primary choices:

ω Sponsored(e.g. free to Audience) - here the project is paid for by the author (self-
funded) or by a 3rd party such as a brand (advertising, product placement, branded 

entertainment) or by stakeholders (3rd party producers, strategic affiliates, etc.)

ω Audience-pays- purchase of content through paid downloads, physical product, 
subscriptions or membership,

ω Freemium- mix of Sponsored and Audience-paid content that may change over time 
depending on the platform.

Multiple and New

Entry Points into StoryWorld

Equal
NEW INTELLECTUAL 

PROPERTY & NEW REVENUE 

STREAM OPPORTUNITIES
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WorkFlow
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Anything else?
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Anything else ?

Yes! User - generated contents ! -- > Prosumer
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User - generated contents

Å More examples of UGC

603.729.3066  -- www.thelegacyproductions.com ςcopyright 2011 ςall rights reserved

http://www.youtube.com/watch?v=0ILPnh4mOKo

